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To constantly evolve is my motto.
Solving problems through design
solutions that benefit the world around
me. Learning, seeking new challenges
and growing with each experience.
The process is kept to the fore:

a continuous journey of manufacture
and invention through observing

and listening. The end result may

be visually concise, yet beneath

it lies great complexity of thought.



Created at Landor Associates Mumbai in partnership with Incubis

T3 Delhi International Airport Ltd.

Landor and Incubis team were asked to add soul to a glass and steel structure and give the traveler

a sence of place. Designed and created a visual language with beats of India by taking a triangular
element from the GMR identity. Commisioned artist to create iconic murals and sculptures to depict
Indian culture as well as to merge them with the visual language of the system.
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Created at Landor Associates Mumbai

Mumbai First needed a powerful and distinct identity, which would aid spreading awareness about the Bright colours are used to convey the vibrancy of Mumbai. ‘Mumbai’ is in bold to express

need to strengthen the image of the city as the financial capital and attract business community and Mumbai’s heritage, strength and the stature of a financial capital. The “first” is in cursive and

NGO's. The “the road ahead” identity represents a path moving forward confidently into the future italics to convey Mumbai's individuality, adaptability and dynamism. Landor’s research showed that
depicting progress and the transformation of Mumbai into a world-class city. Mumbai First’s key strength lay in being the “catalyst”
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Created at Landor Associates Mumbai

An identity that reflected a brand that is state of the art, humane, a community for healing, and an

institution of knowledge and research. The magenta dots are indicative of constituents such as
researchers, clinicians and patients coming together to build this community. The gray word mark

envisioned as a centrifugal force holding together the concentric magenta dots on either side.

R TR ST

TATAMEDICALCENTER




research
15 our: priority

making
you feel
better




Created at Landor Associates New York

Baltimore

The identity system is designed specifically to capture the essence of Baltimore as a colorful, vibrant city
with an unending variety of exciting and fun experiences to enjoy. A world-class city with a thriving water-
front that didn’t have the stressful, hurried pace. It's unique, laid-back vibe allowed for easy exploration at
the visitor’s own pace and encouraged spontaneity and adventure.

The Brand Driver™ “go with the flow” is brought to life through a dynamic visual identity that's ener

playful, and inviting.
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Created Landor Associates New York

Verizon

Verizon is an iconic brand and well recognized across the globe. It is one of the most inventive
companies operating today. Focusing on great impact, spirit and vitality of the brand personality and
leadership position, at Landor we explored various directions for a visual system, across all lines of their
business and to differentiate it in look and attitude from the competitors and to direct attention.
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Created at Landor Associates Mumbai

Ramanujan IT City

Ramanujan IT City is about living a life of infinite possibilities. It was created to celebrate and encourage
productive human connection, collaboration, and invention—and the same ideas had to be extended

to the brand'’s visual system. The values of evoking energy, collaboration, and invention had to come
through in the identity design and visual system direction.

IT CITY

=
-
S
2
A
£ ]
=
=
<]
80
2
o
=
F
iy
50
=
=
-
5
=

IT CITY

IT CITY

IT CITY




B
i Capen T O e
% :...:.-m.ty: i el s

B iy T




Created at Landor Associates Mumbai

BFL — B Fouress (P) Ltd.

The strategic team created a differentiated and relevant brand positioning that would help BFL transcend
competition in domestic and overseas markets. Based on the core idea of The Good Guys and brand beliefs
of relationship matters, empathy, flexibility and simplicity a visual identity system was created, and hence
communicating the strategy in a compelling and inspiring way.
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bfl

BFL Brand Strategy and
Visual Identity System
31 March 2011
Presentation ta

A promise is both...

What we say... and what we do

What we do

Customer service

Employee behaviour
Product/service performance

our brand = our identity & our reputation

What we say

Name and logo
Marketing collateral
Advertising and sales
materials

Brand Driver™ components

Workshop analysis

nie Keep | Lose
- Passion Short cuts
Honesty Complacency
Trustworthy Fear of failure

Relationship
A L i ety i Product quality

Casual approach
Rework

Hydro focus? Bad workmanship
Low cost Bad packaging
Non-contractual Field fajlure

Easy access Blame game
Aggressive delivery Passing the buck
Reliable "I told you s0.."
Dependable

Brand promise as a platform for change

Relevant
Differentiated
Inspiring
Call to action
Sustainable

Cammunications

Competition: Claims

Most brands are claiming the same attributes
In their messaging and communication

s - ¢ v ¢ W v

| Add
Culture, diversity
Socia! skilis
Communication
Knowledge
Relationship
Innovative technology
Attitude of excellence
Look and feel
360 degrees boys
{focus on small
hydro)

bfl
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Box 2117, South Male Atoll
Maldives

Firstname Lastname

General Manager

Toj Exotica Resorts and Spa Maldives
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TA| Spa

Signature treatments
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Created to Landor Associates Mumbai

Taj Hotels Resorts and Palaces — Brand Spirit Book

Taj brand spirit book is designed to function as an induction on the Taj brand promise and how

the brand is brought to life through the customer experience. More importantly, it highlights brand
behaviour required to uphold the brand promise. The main purpose of the book was that the behavioural
aspect of the brand comes across in a simple and direct manner, easily understood by all employees.
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Created Landor Associates New York

sSong

Song was Delta Airlines low cost carrier with no bells and whistles, single-class configuration and

a one-way fare structure. The main target audience was the discount diva who was value conscious, and
got great thrill out of a bargain airfare. One of the key components was that Song was all about choices.
Designed the livery and cabin interiors based on the strategy and visual identity system.







h==t | =
i'm L







Created at Landor Associates Dubai

Dunia is the only financial entity which could put a smile on your face by catering to all audiences.

‘Can do’ attitude and positive approach to finance made every aspect of banking simple. Moreover, it is
committed to becoming the most trusted and accessible financial brand on the market, via an extensive
branch network and dedicated staff.
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Created at Landor Associates

Identities
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Created at Landor Associates Mumlbai

Winery

Twisting, twirling, interlaying and weaving tendrils.
Supporting the silent aspirations, of sprawling branches and leaves.
Fruits lineage casting shadows, like reaching out on a trail.

Iwisting, twirling, interlaying and weaving

tendrils of limbless tress
Silent aspirations, of sprawling
branches and leaves.
Fruits linesge casting shadows, like

reaching out on o trail.
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Sherebanu Baldiwala

sherebanu@sfbdesign.com
+91 98200 45971




